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Marketization and Publicness in School Education: 
Criticizing Free Market Society as an Environment for Building 
Diversified Sel-identites and Multiple Cultures
Jun KATO
This paper examines the educational controversy over two values, market ideology 
and publicness ideology. As neo-liberal ideology became a worldwide standard, market 
mechanism has been introduced into school education and the social role of education was 
redefined by market imperatives (Ball, 2007, Apple, 2005, Giroux, 2002). It is suggested in 
this paper that market ideology and publicness both have the shared image of ideal society 
where diverse self-identities and multiple cultures can be nurtured. Then it is discussed 
whether market mechanism is suitable for constructing such a multiple society. A case 
study on the free school choice system is analysed in the light of its validity for publicness 
which was defined by Arendt (1958). It concludes that abolishing catchment area leads us 
to a highly stratified society, never contributing toward forming a multiple society which 
is shared as an ideal by opposing ideologies mentioned above.
